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ADbout the Created Content
Committee

® The CCC works with CARLI staff and members to
identify, develop, and encourage cooperation and
collaboration to foster the creation, management, and
access to digital resources.

® The CARLI CONTENTdm collections include digital
Images and accompanying metadata from 32 different
Institutions, totalling 167 collections in all

® The CCC reports statistics on these collections
guarterly



Report on sources of traffic

® Google Analytics (CARLI provides
spreadsheet)

® Excel
® OpenRefine (optional but faster and easier)
® Reports



http://www.carli.illinois.edu/products-services/contentdm/google-analytics-usage-reports-carli-digital-collections
http://www.carli.illinois.edu/products-services/contentdm/google-analytics-usage-reports-carli-digital-collections
http://www.carli.illinois.edu/products-services/contentdm/google-analytics-usage-reports-carli-digital-collections

Transforming the data

® Deciding what stories to tell
® Finding new interpretations of the data
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Source / Medium

google [ organic
library.uic.edu / referral
wiu.edu / referral

google [ organic
peoriahistoricalsociety.org [ referral
(direct) / (none)
carli.illinois.edu / referral
google [ organic
augustana.edu / referral
(direct) / (none)

google [ organic
wiu.edu / referral
m.facebook.com / referral
facebook.com / referral
library.uic.edu / referral
facebook.com / referral
newberry.org [ referral
google [ organic
facebook.com / referral
google [ organic

google [ organic
northpark.edu / referral
lib.siu.edu / referral
google [ organic

google [ organic

google [ organic
m.facebook.com / referral
iwu.edu / referral
wiu.edu / referral
swedishamericanhist.org / referral
(direct) / (none)

chiragnnast ram / rafarral
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Landing Page

Jfedmd/index_sanborn.php?CISOROOT=/{sanborn
Sfedmdfindex_uic_bru.php?CISOROOT=/uic_bru
fedmd/results_colls.php?CISORESTMP=results_colls.php&CISOVIEWTMP=item_viewer_coll:
Sfedmdfindex_knx_rail.php?CISOROOT=/knx_rail
Jedm4findex_bra_peoria.php?CISOR0O0T=/bra_peoria

/

/

Jedm4/index_nby_pullman.php?CISOROOT=/nby_pullman
Jedm4/index_aug_sag.php?CISOROOT=/aug_sag
Jedm4/index_sanborn.php?CISOROOT=/{sanborn

/
Jedmd/item_viewer_colls.php?CISORO0T=/carli_colls&CISOPTR=858&CISOBOX=1&REC=3
Jedmd/item_viewer.php?CISOROOT=/uic_ccfp&CISOPTR=422&CISOBOX=1&REC=9
Jedmd/item_viewer.php?CISOROOT=/uic_ccfp&CISOPTR=422&CISOBOX=1&REC=9
Jedmé/index_uic_hull.php?CISOROOT=/uic_hull
Jedmd/findex_lew_joliet.php?CISOROOT=/lew_joliet
Jedmd/index_nby_cgs.php?CISOROOT=/nby_cgs
Jedmd/index_uic_city.php?CISOROOT=/uic_city
fedmdfitem_viewer.php?CISOROOT=/ims_art&CISOPTR=61&CIS0BOX=1&REC=20
fedmdfindex_bra_peoria.php?CISORO0T=/bra_peoria
Sedmd/index_uic_cop.php?CISORO0T=/uic_cop
Jedmd/index_npu_hpc.php?CISOROOT=/npu_hpc
Jedmdfresults_colls.php?CISORESTMP=results_colls.php&CISOVIEWTMP=item_viewer_colls
Jedm4/index_uic_idot.php?CISOROOT=/uic_idot
Jedm4/index_iwu_yearb.php?CISOROOT=/iwu_yearb
Jedm4/index_sie_arch.php?CISOROOT=/sie_arch
Jedm4/index_wiu_digimge.php?CISOROOT=/wiu_digimgc
Jedm4/index_iwu_argus.php?CISOROOT=/iwu_argus
Jedmd/index_wiu_digimge.php?CISOROOT=/wiu_digimge
Jedmd/index_npu_sahg.php?CISOROOT=/npu_sahg
Jedmd/browse.php?CISOROOT=/uic_cul&CISOSTART=1,1

ledmaliteam viewar nhn?C1ISORNOT=/uic_nicfC1SNDTR-—A322
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396 83.59% 331 12.12% 6.06
369 91.87% 339 75.88% 4.26
303 93.40% 283 60.07% 3.77
280 90.36% 253 76.07% 2.44
249 78.71% 196 14.86% 27.18
208 78.37% 163 43.75% 1277
204 77.45% 158 27.94% 8.33
199 78.39% 156 30.15% 16.78
190 82.63% 157 31.58% 6.82
182 59.89% 109 24.73% 9.03
179 62.57% 112 49.72% 10.36
135 34.81% a7 6.67% 18.63
131 87.79% 115 71.76% 172
116 92.24% 107 70.69% 2.79
107 14.95% 16 1.87% 5.95
106 92.45% 98 34.91% 18.11
105 81.90% 36 22.36% 12.48
101 72.28% 73 37.62% 14.85
98 95.92% 94 80.61% 2.32
98 76.53% 75 25.51% 19.72
98 78.57% 77 50.00% 5.29
98 88.37% 67 13.27% 22.38
97 59.79% 58 30.93% 17.63
96 83.54% 61 32.29% 22.52
94 83.83% 60 8.51% 13.32
54 90.43% 85 80.85% 2.55
93 2.15% 2 86.02% 131
90 50.00% 45 3.33% 17.49
89 70.79% 63 12.36% 12.04
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Go.glc refine  DCUG_Google_Analytics_Summary_201314Q2 XIsX  permaink

Facet/ Filter =~ Undo / Redo 1<

Using facets and filters

Use facets and filters to select subsets
of your data to act on. Choose facet and
filter methods from the menus at the top
of each data column.

Not sure how to get started?
Watch these screencasts

82 rows

Show as: rows records

v AN

;moe W N

¥ Source / Medium
peoriahistoricalsociety.org / referral
swedishamericanhist.org / referral
chicagopast.com / referral
forgottenchicago.com/ referral

cinematreasures.org / referral

tinyurl.com / referral

thenhrhtanewhavenrairoadforum.yuku.com /
referral
mapoftheweek blogspot.com / referral

guides.library.upenn.edu / referral

chicagogenealogy.org / referral

Show: 5 10 25 50 rows

¥ Landing Page
hitp:ficollectiens. carliilincis. edu/cdméfindex_bra_peoria. php?CISOR0O0T=/bra_pecria
http:#collections. carli.ilineis. edu/cdmé4findex_npu_sahg.php?CISOROO0T=/pu_sahg
hitp:ficollectiens. carliilingis. edu/cdma/item_viewer.php?CISOROOT=/uic_pic&CISOPTR=6383
hitp:icollections. carliilincis. edu/cdméfindex_uic_idot. php?CISOROOT=/uic_idot

http:#icollections. carli.ilingis. edu/cdmédfresults. php?CISO0P 1 =exact&CISOFELD1=CISOSEARCHALLECISOROOT=/uic_city&:
CISDBOX1=Congress+and+Uptown+Theaters

hitp:ficollectiens. carliilincis. edu/cdmé/results_colls. php?CISORESTMP=results_colls. php&CISOVIEWTNP=item_viewer_colls.php&
CISOMODE=grid&CISOGRID=thumbnail &, 1 title & 1,descri A, 0;none 200 0;nene A, 0;20;title, nene, none, nene, none&CISOBIB=title A 1 N;
alias, A, 0 N;subjec, 200,0 N;none A, 0, N;nene A, 0,N;20;relevancy,none,nene none,nonedCISOTHUMB=20+(4x5);

relevancy,none,none nene,none&CISOTITLE=20;title, none, none, none, none&CISOHIERA=20; alias title,none,none, none&CISOSUPPRESS=0&

CIS00P1=all&CISOFIELD1=instit&CISOROOT=/carl_colls&CISOBOX 1=Governors+State+University
http:#collections. carli.ilinois. edu/cdmdfitem_viewer.php?CISOR00T=/nby_pulman&CISOPTR=2191&CISOBOX=18&REC=1

hitp:ficollectiens. carliilincis. edu/cdma/item_viewer.php?CISOR00T=/nby_griakes&CISOPTR=3208DM3CALE=100&DMWIDTH=500&

DMHEIGHT=500&0MMODE=view er&DMFULL=1&DMX=0&DMY =0&DMTEXT= NLOOOOST tif&DMTHUMB="1&REC=18DMROTATE=08x=5688y =426

hitp:icollectiens. carliilincis. edu/cdma/results. php?CISO0P1=all&CISORESTMP=results. php&CISOVIEWTMP=item_viewer.php&

CISOMODE=thumb&CISOGRID=thumbnail &, 1;title, A, 1;subjec, A, 0;vear,200,0;nene A, 0;20;relevancy,none,none, nene, none&CISOBIB=title, A, 1,N;

=ubjec A 0 M;year,200 0 N;none A 0 N;none A 0 N;20;relevancy,none none none, none&CISOTHUMB=20+(4x5);

relevancy,none,none nene,nene&CISOTITLE=20;title none,none, none, none&CISOHIERA=20;subjec title none, nene, none&CISOSUPPRESS=0&

CISOROOT=fiwu_argus&CISOPARM=/iwu_argus+ public:The+Argus
http:licollections carliilinois. edu/cdm4/findex nby cgs.php?CISOROCT=/nby cos
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Beyond the Numbers:
Digging into Data

Determining popular items
Discovering sources of traffic
Analyzing anomalies
Marketing success



What content is popular

® Common search terms and types

® Specifically relevant keywords for your
collection



What drives traffic

® What sites are sending users to the
collection?

® What types of sites tend to recur?

® Are there new sources of traffic that can be
identified for promotional efforts?



Anomalies

® Are there spikes in traffic?
® What are they generated by or tied to?



Marketing success

Matching traffic patterns with marketing

efforts

Were certain campaigns or types of images

better at C
Onceont

riving traffic
ne landing page did the users

explore ot

ner things on that site? Other

collections?
Who are we reaching with our marketing?



Making Use of the Data

Analysis of efforts and identifying areas of
Improvement



Search terms used

® Are these what we expected?

® Are themes coming up? How might we

apply these to existing collections to improve
discoverability?

® What implications are there for the
metadata?



Traffic Generation

Now that we can see where traffic Is coming
from we can ask:

® How can we use social media to better drive
traffic?

® What other channels exist to drive traffic?

® What can we do to improve existing
channels?



Moving forward



